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Her name is Gen Z.

The new bosses are Mr. Y and Gen Z and they 
hold the key to your CSR impact.

The millennial generation is quickly becoming the dominant 
group in our workforce. And they’re turning corporate 
philanthropy upside down. They care deeply about their own 
causes, and top-down directives from the corner offices alone 
won’t move them to action. In fact, millennials care more about 
the opinions of their peers than those of their bosses. Is this 
workforce shift an obstacle? On the contrary — it is actually a 
tremendous opportunity for you to drive deeper engagement 
with your company’s giving and volunteer programs.

Millennials are more likely 
to donate if asked by a:

co-worker

supervisor

top executive

46%

27%

21%
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The most engaged
generation ever.
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Millennials are a powerful force for good works. 
More than 80% volunteer, and 90% give to 
charitable causes — both inside and outside of 
work. What motivates them the most? Intrinsic 
passion for a cause. And — critically for your 
organization — they engage these causes by 
interacting online. They learn through social 
media. They share the good word via social 
networks. They donate through online 
platforms. And when inspired to turn their best 
intentions into bold actions, their peers and 
co-workers provide the spark.

of millennial respondents 
said they posted about 
social issues on social 
media platforms.

2/3
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Don’t fight them.
Multiply them.

Compel the new generation to collective 
action with Viral Engagement.

Viral Engagement techniques drive action with a potent  
one-two punch. One, Viral Engagement leverages the online 
preferences of digital-native employees. And two, it taps into 
the collective social conscience of their peers. These 
techniques build groundswell support around the initiatives 
most important to your employees. They instill a sense of 
collective identity and purpose that spurs passionate 
involvement with your philanthropy programs. 

65%

44%

Millennials are more  
likely to volunteer if their:

co-workers participate

supervisor participates
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Jennifer Moe
Corporate Social  
Responsibility Manager
Target 

We’re excited by CyberGrants Viral 

Engagement. The grassroots vision 

builds on the strength of our program, 

which is our committed team members. 

We think it’s a game-changer for 

corporate philanthropy.

“

“
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Online activity 
provokes
engagement.
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Community ➔ Competition ➔ Impact. 

With Viral Engagement, dashboards allow employees to clearly and immediately see their 
personal impact on the programs in which they participate. Gamification fosters competition 
among individuals and between teams formed by department or location. And peer-driven 
activity feeds, that mimic their preferred social-media platforms, maximize awareness, 
excitement, and most importantly, personal connection to the mission.  

The CyberGrants Viral Engagement platform integrates all the above in a real-world workplace 
environment, with secure and mobile responsive technology.

of millennials are more 
likely to give if 
competition is involved.

43%
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Be nimble.
Be quick.
Be now.

Agile Social Impact.

The need for your philanthropy is always 
now, isn’t it? Brand-new causes and 
urgent needs arise literally overnight. 
CyberGrants can help you and your 
employees react faster than anyone — 
anyone — to world and local events. We 
are on a mission to revolutionize the 
impact of corporate volunteerism and 
giving. By delivering Agile Social Impact 
in an uncertain world.

$6 billion in donations. 
650,000 non-profits.   
150 countries.

In 2017, CyberGrants processed roughly $6 
billion in donations and distributed funds to 
over 650,000 non-profits, creating massive 
global impact. Our platform is used in over 
150 countries and deployed in over a dozen 
different languages.

of millennials were 
persuaded to take a 
job by their company’s 
cause work.

55%
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The best companies on earth.

You are in good company with CyberGrants. 
Our roster of blue-chip clients spans all major 
segments of the global economy, including 
more than half of the Fortune 100. 
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www.cybergrants.com

Ask for a Demo

Ask about an assessment of your current programs, 
or a viral-engagement strategy session with one of 
our viral experts. Or request a product demo.

See for yourself.
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